










Health Communication Page 11–11

Objectives and Subobjectives for Focus Area 11:  
Health Communication

Goal:  Use communication strategically to improve health.  

As a result of the Healthy People 2010 Midcourse Review, changes were made to the 

Healthy People 2010 objectives and subobjectives.  These changes are specific to the 

following situations:  

■ Changes in the wording of an objective to more accurately describe what is 

being measured.  
■ Changes to reflect a different data source or new science.  
■ Changes resulting from the establishment of a baseline and a target (that is, when 

a formerly developmental objective or subobjective became measurable).  
■ Deletion of an objective or subobjective that lacked a data source.  
■ Correction of errors and omissions in Healthy People 2010.  

Revised baselines and targets for measurable objectives and subobjectives do not fall into 

any of the above categories and, thus, are not considered a midcourse review change.1  

When changes were made to an objective, three sections are displayed:  

1. In the Original Objective section, the objective as published in Healthy People 2010 in 

2000 is shown.  

2. In the Objective With Revisions section, strikethrough indicates text deleted, and 

underlining is used to show new text.  

3. In the Revised Objective section, the objective appears as revised as a result of the 

midcourse review.  

Details of the objectives and subobjectives in this focus area, including any changes made at 

the midcourse, appear on the following pages.  

1 See Technical Appendix for more information on baseline and target revisions.
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NO CHANGE IN OBJECTIVE

11-1. Increase the proportion of households with access to the Internet at home.  

Target:  80 percent.  

Baseline:  26 percent of households had access to the Internet at home in 1998.  

Target setting method:  Better than the best.  

Data source:  Computer and Internet Use Supplement to the Current Population 

Survey, U.S. Department of Commerce, Bureau of the Census.  

 

NO CHANGE IN OBJECTIVE

11-2. (Developmental) Improve the health literacy of persons with inadequate or 

marginal literacy skills.  

Potential data source:  National Adult Literacy Survey, 2002, U.S. Department of 

Education.  

NO CHANGE IN OBJECTIVE

11-3. (Developmental) Increase the proportion of health communication activities that 

include research and evaluation.  

Potential data sources:  Sponsored survey of Federal Register notices; Grantmakers 

in Health; National Health Council.  

NO CHANGE IN OBJECTIVE

11-4. (Developmental) Increase the proportion of health-related World Wide Web sites 

that disclose information that can be used to assess the quality of the site.  

Potential data sources:  Health on the Net Foundation; Health Internet Ethics (Hi-

Ethics); Internet Healthcare Coalition.  
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ORIGINAL OBJECTIVE

11-5. (Developmental) Increase the number of Centers of Excellence that seek to 

advance the research and practice of health communication.

Potential data sources:  Health Communication Interest Group, American Public 

Health Association; Society for Social Marketing; Association of Schools of Public 

Health; Health Communication Divisions, International Communication Association 

and National Communication Association; NCI.  

OBJECTIVE WITH REVISIONS

11-5. (Developmental) Increase the number of Centers of Excellence that seek to 

advance the research and practice of health communication.  

Target:  6 Centers of Excellence for Health Communication.  

Baseline:  4 Centers of Excellence for Health Communication existed in 2003.  

Target setting method:  Expert opinion.  

Potential dData sources:  Health Communication Interest Group, American Public 

Health Association; Society for Social Marketing; Association of Schools of Public 

Health; Health Communication Divisions, International Communication Association 

and National Communication Association; NIH, NCI.  

REVISED OBJECTIVE

11-5. Increase the number of Centers of Excellence that seek to advance the research 

and practice of health communication.  

Target:  6 Centers of Excellence for Health Communication.  

Baseline:  4 Centers of Excellence for Health Communication existed in 2003.  

Target setting method:  Expert opinion.  

Data source:  NIH, NCI.  
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ORIGINAL OBJECTIVE

11-6. (Developmental) Increase the proportion of persons who report that their health 

care providers have satisfactory communication skills.

Potential data sources:  National Committee for Quality Assurance; Behavioral 

Risk Factor Surveillance System (BRFSS), CDC, NCCDPHP; National Health 

Interview Survey (NHIS), CDC, NCHS; industry surveys (FIND/SVP, Nielsen, Jupiter 

Communications).  

OBJECTIVE WITH REVISIONS

11-6. (Developmental) Increase the proportion of persons who report that their health 

care providers have satisfactory communication skills.  

Target and baseline:  

Objective Increase in Patients Reporting That 

Doctors or Other Health Providers 

Always

2000 

Baseline

2010 

Target

Percent

11-6a. Listen carefully to them 56 64

11-6b. Explain things so they can understand 58 65

11-6c. Show respect for what they have to say 58 65

11-6d.  Spend enough time with them 45 52

Target setting method:  Better than the best.  

Potential dData sources:  National Committee for Quality Assurance; Behavioral 

Risk Factor Surveillance System (BRFSS), CDC, NCCDPHP; National Health 

Interview Survey (NHIS), CDC, NCHS; industry surveys (FIND/SVP, Nielsen, Jupiter 

Communications) Medical Expenditure Survey (MEPS), AHRQ.  

REVISED OBJECTIVE

11-6. Increase the proportion of persons who report that their health care providers 

have satisfactory communication skills.  

Target and baseline:  

Objective Increase in Patients Reporting That 

Doctors or Other Health Providers 

Always

2000 

Baseline 

2010 

Target 

Percent

11-6a. Listen carefully to them 56 64

11-6b. Explain things so they can understand 58 65

11-6c. Show respect for what they have to say 58 65

11-6d.  Spend enough time with them 45 52
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REVISED OBJECTIVE (continued)

Target setting method:  Better than the best.  

Data source:  Medical Expenditure Survey (MEPS), AHRQ.  
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Related Objectives From Other Focus Areas 

 1. Access 

1-3. Counseling about health behaviors 
1-12. Single toll-free number for poison control centers 

 2. Arthritis, Osteoporosis, and Chronic Back Conditions 

2-8. Arthritis education 

 3. Cancer 

3-10. Provider counseling about cancer prevention 

 4. Chronic Kidney Disease 

4-3. Counseling for chronic kidney failure care  

 5. Diabetes 

5-1. Diabetes education 

 7. Educational and Community-Based Programs 

7-2. School health education 
7-3. Health-risk behavior information for college and university students 
7-5. Worksite health promotion programs 
7-10. Community health promotion programs 
7-11. Culturally appropriate and linguistically competent community health promotion programs 

 9. Family Planning 

9-11. Reproductive health education 

 10. Food Safety 

10-5. Consumer food safety practices 

 12. Heart Disease and Stroke 

12-2. Knowledge of symptoms of heart attack and importance of dialing 911 
12-4. Cardiopulmonary resuscitation (CPR) training  
12-8. Knowledge of early warning symptoms of stroke 

 13. HIV 

13-8. HIV counseling and education for persons in substance abuse treatment  

 16. Maternal, Infant, and Child Health 

16-7. Childbirth classes 
16-13. Infants put to sleep on their backs 

018 - FA 11 - Health Communication.pdf   19018 - FA 11 - Health Communication.pdf   19 2/21/07   7:12:17 PM2/21/07   7:12:17 PM



 

 

Page 11–20 Healthy People 2010 Midcourse Review 

 17. Medical Product Safety 

17-4. Receipt of useful information about prescriptions from pharmacies 
17-5. Receipt of oral counseling about medications from prescribers and dispensers 
17-6. Blood donations 

 19. Nutrition and Overweight 

19-16. Worksite promotion of nutrition education and weight management 
19-17. Nutrition counseling for medical conditions 

 23. Public Health Infrastructure 

23-2. Public access to information and surveillance data  

 24. Respiratory Diseases 

24-6. Patient education 

 25. Sexually Transmitted Diseases 

25-12. Responsible sexual behavior messages on television  

 26. Substance Abuse 

26-17. Perception of risk associated with substance abuse 

 27. Tobacco Use 

27-16. Tobacco advertising and promotion targeting adolescents and young adults 
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